R+ Eagsmn TRE®E

BYf£pr-F

REKE R

g H1578)
FB BoRE = g & (&7
/AR
L ows g
e . BHER | EB 3
Interpersonal Communication ki = *
PAERE Y Y SRR SRR
Cultural Diversity and Multilingualism in BRHEIR | Ei2 3 g
Taiwan's Media
AR RN F A b 10 -
. .. . . L [£3 13 3
Digital Content Marketing in Social Media R0 = 7
IR N TrTiNET
: : e 13 3
Popular Music and Mass Culture Studies W% = 7
TAATHE AL BT RY P o
. . o BHE £ 13 3
TV News Introduction and Voice Projection ki e *
TALATRE F 7% 1 @ MBI R -
: 1 =S £ 12 3
TV LIVE Report and News Broadcast W% = 7
T A ?—@%ﬂ F[ﬁ;}:-ﬁbz}
Computer-mediated communication: Theory and | #4#Ek | E1 3 g
Practice
BARLE £ L g
Character Design and Performance Techniques for| #4#5kx | #1 3 g
Screen Media
L B 2 3T AR LEE 2
Women's Cinema and New Media: From Gaze to & AR Eig 3 g/
Play T RAR
[LE-X- 93
LA TR EM R R R R @R E 0 3 Ny
Portrayals of Minorities in Media %R -7
eIk
RULR T HA AR wor s | 3 | #om
3l i3
Remapping A51an Cinema and Media Culture A =
[LE-X- 93
B2 9 2 BRI 1 -
) o ) @7 12 3 %
International Images and Global Communication Bl = FOA
> BIAR
[LE-X- 93
T A8 . -
A mes | &8 | 3 g /A

New Media Convergence

> pIAR




[LE 3
T g Mem | 8 3 g /M
Digital Games and Society > 4IA

LY g3
iﬁﬁﬁ*“iﬁé‘ﬂﬁié?%ﬁ - APIERSY: 0 ; e
Popular Culture in Taiwan: Nation, Everyday Life oA
and Performance >4

[LE 3
L SuRE Y R . Riamg | E01 3 ¥R
Media and Entertainment Law in the Digital Age > LA

EE LB 12 Hi
Bz agr: 12 §i

/Q?‘ iﬂ;"—‘i a3 1s o2 s P 1 = )

i$ﬁg%4w&$%%ﬁ%iiﬁﬂﬁ§¢%’@%iiﬁﬁ“@*&gﬁﬁi@¢
FPEECPR RS FEr S

2. 1t p "UEMI kAR




